DHCG ANNUAL SURVEY

2026 Pharma Marketing Trends:
What 50+ Industry Leaders Are
Prioritizing
Al DOMINATES 2026
STRATEGY AND OPERATIONS TRENDS
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OWNERSHIP AND INTEGRATION

OF Al INNOVATION
The three highest-rated strategic priorities for 2026 center on artificial intelligence. Pharma
marketers are prioritizing practical Al applications like segmentation and targeting , while

simultaneously working to separate genuine Al capabilities from vendor hype. This signals a
maturing approach to Al adoption.

THE PATIENT-CENTRIC SHIFT CONTINUES
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Industry Trends and about Patient Trends for
Channels for 2026: 2026:
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Patient Experience

38% 48%
DTC Omnichannel

81% interested [ very interested in Direct
to Patient Trends

38% 45%
Synchronizing DTC & HCP

35% 45%

Direct to Patient Models

75% interested [ very interested in Impacting
Patient/HCP at the Point of Interaction 24% 54%

HCP EXPERIENCE:
THE INTEGRATION IMPERATIVE
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in connecting HCP the overall HCP customer in optimizing physician
experience across channels experience targeting with Al and
analytics

Al MATURITY: WHERE THE INDUSTRY
ACTUALLY STANDS
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Follow us on Linkedln for more insights thedhcgroup.com




